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Giving a little bit
can bring high
rewards in return
When the boss wants to give staff a boost
without it costing too much, a quality present
can bejust the thing; says Lucy Battersby. I

a

M
any peo ple have hear d
about the animation
studio where staff a re
encouraged to use the
company'! mi ni go lf

cou rses, basketba ll courts and adu lt­
sized toys to help their " crea tive
thinking",

While few organisations are that
generous. many do realise the
benefit of rewarding stafTwith sma ll
gifts, with the sa le of such gifts to
companies an nua lly now generating
mor e tha n $1.5 billion in Australia.

But companies who giveout these
gifts. as a tha nk you and a mea ns of
generating loyally. ca n forget about
the cheap pen stamped with the
corporate logo . These gifts should be
useful or entertaining - preferab ly
both - an d of high quality.

These giftscan ran ge fro m
powered toy ham sters in running
wheels to foa m bricks . presu mably
for throwing at retreating managers,
10 small ma nicure kiu a nd football s

which can be branded wit h II
co rporate logo.

Or employees could be
encouraged to rem a in fit and active
with company- provided su nscreen,
o utdoor equipment. caps and
pedometers. So, what kind of \ '
presents are a proven success?

Darren Campbell. di rector of
Business and Development at
LatestBuy.com, an online gift store.
says the outstanding presents for h is
company last yea r were I des ktop
photo frame which turns normal
photos in to 3D images and a SIM
card back-u p key chain. Campbell
says personal items, ones that
peo ple ca n take home and
incorporate into daily use, are much
more popular th an items limited to
office use.

The Australasi an Pro motio nal
Products Association's (A PPA)
research shows the industry has
grown 35 per ce nt in the pas t few
years, up to $ 1.56 bil lio n ttl 2004.

APPA says motivated em ployees
boost a company's productivity and
revenu e and incentives are a
crea tive way to reta in stafffor
longer pe riods of time.

There is also a pe rceived shift

'Before, ttwas cheap and
nastr IItUe things. Now
thereare quality Rems.'

towards high-val ue items that refl ect
the creativity and professio nalis m of
the co mpany, ove r cheap toys o r
sta tionery.

Mark Ward, owner of Handy
Imprints, a web-based ove r­
brandi ng company. says employees
are give n gifts as a sign of
recognition, as a bonding tool fo r
training days and so metimes 10 off­
set the inconvenience of a large­
scale reloca tion.

He adds that high quali ty
products receive good feedbac k an d

a re often re-ordered by ma nagement
at the request of employees.

"It's a growing trend because
befo re it was j ust people getting
cheap and nasty litt le things. People
(wo uld) use it twice and then it
wo uld break. Now there are quality
items that people will be using fo r
years with a company logo on it, and
tha t 's great exposure fo r someone.
Ifyou get it right, people are going
to use it day to day or eve ry second
or th ird day, then you know you 're
reall y getting impact"

To get o ut of the pe n-and-mug­
rut, visit th e a nnual AsiaPacific
Incentive and Meetings Expo
(AIM E), which will be he ld at the
Melbourne Exhibition Centre on
February 13th and 14th this year.

Rosemarie Sarna, AIMB Bvent
Director, says the expo is expecting
2600 visitors and buyers. There will
be seminars on the ho w and why of
incentives and planning successful
incentive progra ms.

Justforyou

• Gifts can be a reward or an
incentive.

• The ycan be used as a bonding
tool for training da ys . .

• High quality gifts bring good
feedback and can be great
exposure ifthe item lasts and is
us ed on a daily basis.

Make it useful and don't falter on quality,
advise the gift experts, says Chris Tolhurst.

Gifts can build bridges
but don't forget the golf

The UStof lifts may be Itrowlng
but on ly high qUllilty Ittms will
rully do In this area, IDd

preferably somcthlnjt that Is
pnctlcal Sf) It will be used oflen.

In addition, Klfts should lake Into
account the IncreaslnK emphesls on
werk-llfc balance.

Proml)tlonal products expert
Jennifer Conornos says that mort
companies are using tarKeted
promotional marketing I tnteg~s

that employ the use ofbnnded
Items.

Conomos lays t«huology Items
have grown In pop ularity.,
eerpcrate Klftsln llne with the
npandlng use of technology and
computers In society.

"Simple lien" like nu h drives are
exce llent gifts II they can carry a
presentation and then be used for
business use, and to hold photos and
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other information. They ca n be used
for home and work which broadens
the scope cruse.

"Most people will be carrying on
them a piece of technology at any
ODe time."

Her com pany, Conomos Corporate
Marketing, uses branded Klft Idea~

such as USB-nlated products for
laptop computers, modcm cables for
those trlIIveUing with their laptops,
mini mice that an smaikr a nd mon
convenient to travel wit h and "en
digital photo fnmes.

T he item should also be of high
q ua lity, as there is a d irect
correlation between th~ promotional
product that carries thei r brand or
message and the eompany'slmage.
"trthe gift Ischeap the recipient also
thinks of the company In the same
i1ght," says Conomos.

"Wlth quality Ilems, the use of the

It('m irows substantially. The
iem'ral rule ofthumb is Iflt Is
practical and of high value, it will be
used for some time. There Is no
grellter ""luI."than rhat In an
advertising product - If it Is loved
andu~.

"There Is also a much greater
emphasb from corporate Australia
Iud around the globe on having
mere of a work-life ba la nce. People
have more nt'dble houn so they can
be at heme more, pick kids up from
scheel and there Is a la rge
pereemege of'people working solely
Ircm horne.

.. Additlonilly, with the objective
uf fhe spend Mlng ' let's give them
something they wlJl use', savvy

organisations art looking to leisure
style products so people wlli take
them home and use them on the
weekend or In their homes.

"There i, such a broad ranlile of
gifts available now that tbe hardest
part of select ing the gift Is narrowing
down the ehetces."

She says many corporate and sales
deals today are belni Innlacted on
the golf course. AI a result,
companies are hOltlng elaborate golf
days featu ring numerous branded
Items for eeeh player to wear or use
on the day and to keep as a memento
thereafter.

"It becomes a keepsake of what a
great day It was and whic h company
made it possible," Conomos adds.

Quality counts

• Corporate gifts a re often in
line with updates in technology.

• If a gift is cheap the recipient
tends to think of the company In
the same light.

• Branded golf accoutrements
have proved a big winner.
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